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CEO message
We are proud to share our 2020 Environmental, Social, and Governance (ESG) Report. Despite
the hardships endured last year, Brookfeld Properties' retail group remained dedicated to
positively impacting our surrounding environments.
Faced with property closures due to government mandates, our team created industry-leading
and innovative plans, leading to the reopening of all assets. As a result of these eforts, 112
million square feet of retail space was recognized by the WELL Health-Safety Rating™, an
evidence-based, third-party-verifed rating that signifes our commitment to the health and
safety of our tenants, employees, and shoppers.
The pandemic also placed a tremendous amount of stress on both local and national tenants
across our portfolio. Our support for these partners was solidifed through more than
$480 million in rent relief, adjusted operating hours to allow our retailers to better manage their
workforces, and our Curbside Pickup program that allowed tenants to continue to operate
under government restrictions.
To best serve our local communities, our centers held more than 1,000 community events in
2020 and donated enough food to provide 600,000 meals to those in need. We provided vacant
space to ofer free headshots to 10,000 unemployed workers and established 77 COVID-19
testing sites and 41 vaccination sites. These sites distributed 1.2 million COVID-19 vaccinations
and counting across the country.
During the past year we also made a more thoughtful commitment to investing time and
resources in Diversity & Inclusion. We completed a search for and hired a full-time D&I Director
and established a guiding framework. We also launched external-facing programs to build a
diverse talent pipeline. This included our Accelerate internship program, in partnership with the
City Colleges of Chicago, and our Partner to Empower initiative, pledging up to $25 million to
grow Black- and minority-owned businesses across our portfolio.

“Brookfeld Properties' retail
group has remained dedicated
to positively impacting our
surrounding environments.”

Finally, strong progress toward our 2022 sustainability goals was achieved by way of efcient
COVID-19 operations. In 2020, we reported a 44% reduction in Scope 1 and 2 Greenhouse
Gas emissions, compared with 2014. We ranked 7th among all U.S. companies for on-site solar
capacity and advanced our renewable footprint in 2020, transitioning all our centers in Virginia
to procure of-site renewables.
We continue to look for opportunities to revolutionize retail, with ESG playing an integral part
of this efort. It is our priority to do all that we can for the well-being of our customers, retailers,
employees, communities, and stakeholders.
Thank you,

Photo: Brookfeld Properties’ retail group headquarters | Chicago, IL

Jared Chupaila
Chief Executive Ofcer
Brookfeld Properties’ retail group
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Who we are
Brookfeld Properties' retail group develops and operates real estate
investments on behalf of Brookfeld Asset Management — one of the
largest alternative asset managers in the world. From ofce to retail,
logistics to multifamily, hospitality, mixed-use, and development we
work across sectors, bringing high-quality, sustainable real estate to life
around the globe every day. This report is specifc to the performance of
Brookfeld Properties’ retail group. The terms “we,” “us,” and “our” may
also be used.
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ESG at Brookfeld Properties
At Brookfeld Properties' retail group, environmental, social,
and governance (ESG) principles are an integral component
of our long-term success. We take pride in incorporating
innovative practices and believe that using resources in a
responsible manner protects our shoppers, communities,
and the holistic environment for future generations. Our
sustainable practices aren’t pipe dreams — they’re proven —
and we’re continuing to lead the charge for the industry.
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We’re an experience, a community, an environment that creates engaging
destinations for our guests and tenants. Our expansive portfolio comprises
more than 170 locations across 43 states and represents over 150 million
square feet of retail space — ranking us among the largest high-quality
retail real estate companies in the United States.
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Environmental
We aim to develop and operate properties
achieving optimum resource efciency,
occupant satisfaction, and reduced
carbon emissions. By anticipating and
understanding our long-term climate risks
we create healthier environments for our
communities, employees, and tenants.

Photo: Solar array at Ala Moana Center | Honolulu, HI
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2020 highlights

#7

50M+

77%

among all U.S.
companies for onsite solar capacity

square feet certifed
to IREM’s Certifed
Sustainable
Property program

increase in electric
vehicle charging
stations, compared
to 2019

112M

100%

11.7K+

square feet of retail
space achieved the
WELL Health-SafetyTM
Rating

of Virginia
properties switched
to procure of-site
renewable energy

pounds of paper waste
saved by transitioning
to electronic document
signing with DocuSign®
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2022 sustainability goals
Common Area Electricity, 2014-2020 (Like for Like)

We are proud of our progress toward our 2022
sustainability goals, which set ambitious reduction
targets across our entire portfolio.

kWh
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Reduce common
area grid-purchased
electricity by 47.5%.

44%

reduction
in 2020
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Greenhouse Gas Emissions, 2014-2020 (Like for Like)
mtCO2e
250,000

200,000

Reduce controllable (Scope 1
and 2) greenhouse gas (GHG)
emissions by 40%.

44%
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100,000

153,624
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139,321

reduction
in 2020
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Scope 1

All goals use 2014 as our baseline year for progress monitoring. Historical comparisons are made on a like-for-like basis.

Scope 2

2020 utility performance was afected by COVID-19, with the majority of properties closed for part of 2020.
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2022 sustainability goals

Water Consumption, 2014-2020 (Like-for-Like)
kgal
3,000,000

We strive to make our operations as efficient
as possible and incorporate sustainable
practices into everything we do.
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2,496,191

2,500,000

2,382,219

2,293,394

2,292,993

2,000,000
1,625,355
1,500,000

1,000,000

Reduce water
consumption by 12%.

37%

reduction
in 2020
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Breakdown of Waste Disposal By Type, 2020

11%
11%
Waste to Energy

2%
Organics
2%

Achieve an annual
waste diversion
rate of 50%.

4 3%

diversion
in 2020

30%
Recycling
30%

57%
Landfill
57%

2020
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Solar

Renewable energy in Virginia

We continue to be leaders in solar development, investing in solar installations across our
portfolio to reduce our carbon footprint and generate positive financial savings. Some
highlights include:

In 2020, our retail properties in Virginia were transitioned to source from 100% renewable
energy. This clean energy source, from a mix of renewable sources, removes over 28 million
kWh from the grid and over 10,000 metric tons of carbon dioxide equivalent (mtCO2e) from the
atmosphere.
This change not only advances our 2022 greenhouse gas emission reduction goal, but also
reduces energy costs for our five properties in Virginia by around 10% annually.

52

65.6

70

#7

properties within
the portfolio with
completed solar
projects

megawatts
of on-site
solar capacity
installed

million kilowatt
hours of on-site
solar renewable
electricity in 2020

among all U.S.
companies for
on-site solar
capacity*

Brookfield Properties - Retail Location with Renewables

On-Site Renewables
Off-Site Renewables

Photo: Solar array at Northridge Fashion Center | Northridge, CA

*Solar Energy Industries Association’s 2019 “Solar Means Business” report

Powered by Bing, © GeoNames, HERE, MSFT
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Each property implemented a
customized reopening plan based
on guidance from the Centers for
Disease Control, local government
regulations, and industryleading recommendations. These
improvements help our tenants return
to business and allow customers to
shop with confdence.

Curbside Pickup
added another layer
of safety for our
tenants and shoppers.

Air Quality
We have enhanced our indoor air
quality protocols to improve the
indoor air quality at our properties.
Changes were made to our
operations and fltration standards
using guidelines from ASHRAE’s
Epidemic Taskforce Laboratory
Subcommittee.
Minimum Efciency Reporting Value
13 (MERV 13) flters were installed
across all our properties. The MERV

Returning safely
With the onset of the COVID-19 pandemic in 2020,
we have taken multiple precautions to protect our
customers, retailers, and employees. Reopening
our properties safely has remained our priority, with
enhancements made throughout our properties’
operations to prevent the spread of COVID-19.

Photos: Curbside Pickup at Mayfair | Wauwatosa, WI and Visalia Mall | Visalia, CA

value ranges from 1 to 16, with
higher MERV values corresponding
to a greater percentage of particles
captured on each pass. MERV 13
can flter droplet nuclei, helping to
minimize the spread of germs and
viruses. Additionally, we completed
a fush of all buildings prior to
reopening and have maximized the
amount of outside air being supplied.
These changes ensure that we
are providing the highest level of
air quality possible to our guests,
tenants, and employees as they
return to our centers.
Air Purifcation Systems
Visalia Mall in Visalia, California, was
the pilot location for smart bipolar
ionization air treatment. This air
purifcation technology provides
continuous disinfection, actively
reducing a wide range of airborne

and surface contaminants such as
viruses, volatile organic compounds
(VOCs), and bacteria.
Enhanced Cleaning
As part of our enhanced health
and sanitation program, we added
touch-free interactions, increased
cleaning frequency, social distancing
directions, and more to our already
robust cleaning protocols.
Curbside Pickup
Curbside Pickup locations were
introduced at over 120 properties,
with more than 1,600 tenants
participating. This program used
designated parking areas and
provided specifc training to our
tenants’ employees on hand hygiene
and respiratory etiquette.
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112M
square feet of
retail space
achieved the
WELL HealthSafetyTM rating

Awards
In 2021, Brookfeld Properties received the International
WELL Building Institute’s (IWBI) WELL Health-Safety RatingTM
across 112 million square feet of retail space. Designed
by hundreds of experts, this evidence-based, thirdparty-verifed rating focuses on operational policies. This
achievement recognizes our success in addressing current
public health concerns and the strength of our operational
strategies in a post COVID-19 world.
Certifed over 50 million square feet to the Institute of
Real Estate Management’s (IREM) Certifed Sustainable
Property program, an increase of more than 17 million
— or 34% of square feet — from 2019. This program is a
meaningful distinction for existing buildings that highlights
our commitment to sustainable property operations.
Achieved a 5-star rating in the 2020 GRESB Real Estate
Assessment — a global, investor-driven, ESG benchmark.
We placed 1st in our peer group in the 2020 GRESB Public
Disclosure module, demonstrating our transparent ESG
disclosure against other listed property companies.
7th place ranking among all U.S. companies for installed
on-site solar capacity in the 2019 Solar Energy Industries
Association’s (SEIA) “Solar Means Business” report.
Named by Security Magazine as having the top-ranked
security program in the real estate/property management
sector for the 10th year.
Northbrook Court was awarded the Village of Northbrook’s
2020 Green Business Award. This community-focused
award recognizes businesses taking meaningful steps
toward creating a positive environmental impact.
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Social

We’re focused on improving
the health and wellness of our
employees and customers.
We prioritize making a
positive contribution to the
communities we serve.

Photo: Drive-through Farmers Market at Baybrook Mall |
Friendswood, TX
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2020 highlights

$25M

1K+

600K

pledged to our
Partner to Empower
program

community events

meals donated

10K

40K

3K

headshots for
unemployed
workers

LinkedIn Learning
videos watched by
employees

comments on our allemployee diversity
and inclusion survey
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Throughout 2020 we hosted more
than 1,000 community events,
ofering our spaces for donation
drives, COVID-19 testing, vaccination
sites, and more.

We are grateful for
the opportunity to
provide essential
resources to our
community members
during this hard time.

Supporting our communities
Our role as a community partner has historically been an integral
part of who we are. Now, more than ever, our properties have
stepped up to support their local neighborhoods.

Photos: Food donation drive-through at Christiana Mall | Newark, DE; COVID-19
vaccination center at Market Place Shopping Center | Champaign, IL

COVID-19 Testing
In 2020, we partnered with multiple
vendors to establish COVID-19
testing sites across our portfolio.
Market Place Shopping Center in
Champaign, Illinois, provided their
parking lot to create a drive-through
testing site. The site administered
over 129,000 tests to the community
in 2020, adding to the availability of

testing in the local area. Market Place
Shopping Center has ofered integral
support to the community throughout
the year, utilizing vacant space for
fu vaccinations and partnering with
local hospital Carle to open a pop-up
vaccination center.
Food Donation
With the demand for food assistance
increasing as a result of the COVID-19
pandemic, our properties have
sponsored multiple initiatives to assist
with the distribution of food to those
in need. This included drive-through
food donations, collection drives,

and partnering with food tenants
to distribute meals to key front-line
workers. During 2020, events at our
centers donated enough food to
provide more than 600,000 meals.
Christiana Mall
Christiana Mall was the site of a
drive-through food donation event
to support the local community of
Newark, Delaware. This was done
in partnership with the Food Bank
of Delaware, distributing food and
household essentials to people in
over 2,500 vehicles moving through
the parking lot.

1M+

COVID-19 vaccinations
were administered across
41 of our properties
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Supporting our communities
Warm for the Winter Coat Drive
During the 2020 holiday season, we partnered
with Volunteers of America to help people
in need and encourage a spirit of giving
across our centers. The Warm for the Winter
campaign collected coats, gloves, hats, and
scarves for donation, with more than 5,500
donations received.
Before the items were donated, we enlisted
Noah Scalin, a Virginia-based artist, to create
a one-of-a-kind, interactive display at Tysons
Galleria. The display featured over 3,000
collected coats. His “Warm for the Winter”
art installation depicted two hands holding
a candle. For Scalin this represents the
importance of human connection, “signifying
the glow of warm clothing being donated and
the use of candles among diferent cultures
and religions during the holidays.”
10,000 Headshots
We were grateful to partner with Headshot
Booker on their 10,000 Headshots campaign.
This partnership ofered pop-up studios at
165 of our retail locations. During this oneday event, 200 photographers volunteered
their services to provide headshots to 10,000
unemployed workers nationwide and help
members of our communities that have been
negatively impacted by the pandemic.
Reimagining Holiday Traditions
For many, visiting Santa is a holiday staple.
At Brookfeld Properties we focused
on reinventing this experience to allow
customers to safely enjoy holiday traditions.
During the holiday season, we introduced a
touchless Santa experience at over 130 of our
malls, using plexiglass and social distancing
guidelines to create a contactless experience
for 87,500 customers.

Communities at our Core
Brookfeld Properties Cares, the strategic
charitable arm of our organization, helps to
emphasize the importance of giving back
to the communities we serve in unique
and meaningful ways. In 2020, Brookfeld
Properties Cares:
 Partnered with a new, local-to-Chicago
non-proft called Rebuilding Together
Metro Chicago to highlight the need for
addressing social injustice;
 Collected funds from employees to provide
our local adopted school, Countee Cullen
Elementary, prizes and incentives for their
students who attended and participated in
virtual school regularly; and
 Encouraged virtual opportunities to
volunteer for our employees’ eight hours
of quarterly volunteer time.

Photos: Socially distanced Santa photos at Altamonte Mall | Altamonte Springs, FL; “Warm for the Winter” art installation at Tysons
Galleria | McLean, VA
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Supporting our employees
We strive to have a positive impact on our employees and the
work they do, adhering to our core values of Humility, Attitude,
Do the Right Thing, Together, and Own It (HADTO).
Employee Safety
We have combined the best practices
adapted at our properties and brought them
to life in our corporate ofce, using remote
technology capabilities and robust employee
protection protocols to allow employees
to return to work safely. This has included
a revamp of our corporate ofce space to
incorporate foot pump hand sanitizer stations,
self-cleaning nanotechnology, hospitalgrade air fltration, and the reconfguration of
our shared ofce space to allow employees
to safely move around our ofce.

We create a culture focused
on growth and wellness, and
are committed to ensuring the
safety of our employees.

We partnered with Carbon Health’s COVID
Ready program to train our employees
about infection risk during the pandemic
and monitor the risk to employees. As part
of this program, all employees are required
to complete a daily self-assessment to
evaluate potential COVID-19 symptoms.
Employees are encouraged, through
increased sick leave accruals, to stay
at home if they are feeling unwell.
Health and Well-Being
Throughout 2020, we have also focused on
ensuring the well-being of our employees.
All employees have access to our wellness
provider, Vitality, a platform that provides
our employees with tips, best practices,
and learnings about how to stay healthy
in today’s working world. More than
70% of employees reached a level of
Vitality to qualify for incentives, including
lower premiums on healthcare costs.

Photo: Brookfeld Properties’ retail group headquarters | Chicago, IL

During a time when many of us were
confned to our homes, we encouraged
employees to stay active and focus
on their health and well-being. To
connect employees, we ran wellness
challenges throughout 2020, including
a 10-day workout challenge across
multiple Brookfeld entities.
We prioritized the mental health of
our employees and partnered with our
benefts vendors to run Mindfulness
Wednesdays throughout the month of May
for Mental Health Awareness Month. All
employees were provided with information
on available support resources. This
included weekly sessions to increase
awareness around the importance of
mental health and ofered efective tips
and suggestions to support self-care.
Professional Development
Despite the challenges brought forth
in 2020 by the COVID-19 pandemic,
professional development remained a
priority in guiding our employees forward.
In 2020, 65% of all people managers
attended instructor-led virtual training
sessions dedicated to retention and
engagement, managing remote teams, and
more. LinkedIn Learning, our organization’s
e-learning platform, was utilized by
employees across the organization seeking
to further develop skills, with more than
40,000 videos watched by our team in 2020.
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Supporting Diversity
& Inclusion

38%

of senior
leadership
(SVP and above)
are women

At Brookfeld Properties, we are
committed to fostering an inclusive
and transparent culture with our
communities, retailers, employees,
consumers, and stakeholders
that celebrates collaboration and
strives for diverse talent and equal
representation at all levels.

Over the past year, diversity and inclusion (D&I) has become a signifcant
— and growing — commitment throughout our organization.
Beginning with employee engagement, we initiated a company-wide
survey to understand employees’ opinions on current D&I initiatives, with
over 3,000 comments received.
As part of this greater commitment, we enhanced the D&I resources
available for employees throughout 2020. This included a refreshed
employee orientation to cover a wider D&I lens and the creation of a
D&I Employee Advisory Group (with nearly 140 employees joining
in the frst month). As part of our internal program development, we
launched eight Employee Resource Groups (ERGs) to create employee
collaboration spaces. These ERGs encourage inclusive leadership, aid
professional development goals, and allow for Brookfeld Properties
to leverage our diverse talent.
Accelerate Internship program
During 2020, we launched a 10-week rotational internship program for
local undergraduate students at the City Colleges of Chicago, providing
hands-on experience in retail real estate. Students from underserved
populations gained insight into the many facets of the business. This
supports our mission to build a diverse pipeline of talent.

Partner to Empower program
Brookfeld Properties is committed to partnering with,
empowering, and providing resources for Black- and
minority-owned businesses. We are determined to
address and break down the systemic racial barriers
that members of our communities face so that they can
access the opportunities they have the right to pursue.
The Partner to Empower program will help business
owners and entrepreneurs by providing retail expertise
along with information imperative for growing a
business. Accepted applicants will receive guidance,
funding, and support in order to bring more diversity
to our shopping centers, and in turn, better refect the
local communities they serve.
We will invest up to $25 million over the next fve years
to support Black- and minority-owned businesses
opening physical retail locations in our shopping
centers. As a part of this program, we will host an
exclusive Retail Workshop led by industry insiders to
create an environment that encourages our communities
to work together and excel in success.

Our Partner to Empower
program will provide
funding, resources, and
retail expertise in order to:

Bring diversity to our
shopping centers, better
refecting the local
communities they serve

Grow Black- and minorityowned businesses in our
physical shopping centers
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Governance

We are always transparent in
the reporting of our eforts to
investors and stakeholders, and
always adhere to the principles
of Brookfeld's Code of Conduct.

Photos: Brookfeld Properties’ retail group
headquarters | Chicago, IL
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2020 highlights

100% of employees completed code of conduct, ethics,
and cybersecurity training

Quarterly Board meetings included ESG updates

19 of 20 governance points achieved in GRESB

82% of employees said they are proud to work
at Brookfeld Properties’ retail group

Performed climate risk assessments across
multiple retail assets
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Good corporate behavior
The Board, senior management, and internal Sustainability team are jointly responsible for the
management of our ESG strategy. ESG matters are managed by our Sustainability team, who report
to senior management on a regular basis. As part of this, ESG updates covering strategy, goals,
and progress are communicated up to the Board and discussed as part of their quarterly meetings.

Sustainability
Team
Manages
ESG strategy
implementation

We recognize the importance
of good corporate behavior. Our
internal governance is vital in
driving accountability, collective
management, and the alignment
of our business objectives.

Board
Final approval of our
management, strategy,
and long-term success,
including ESG matters

Senior Management
Evaluates and approves the risks
and opportunities related to ESG

Governing policies
Our Code of Conduct applies to all directors, ofcers, and employees. This is refective of our
values, strong integrity, and ethics. To ensure employees follow these values, all employees are
required to complete annual training on:

01

02

03

Code of
Conduct

Ethics
Acknowledgment

Cyber & Information
Security Awareness
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ESG risks and opportunities
Our Sustainability team identifes material ESG risks and reports these to Senior Management. Material issues
are integrated into ongoing business planning, considering opportunities and mitigation strategies.

Material ESG
Risk(s) Type

Material ESG
Risk(s) Category

Impact

Opportunity/
Mitigation

Physical

Climate risk

Financial,
operational
interruption

Improve our asset’s longterm value through climate
risk mitigation plans

Increasing energy
prices and grid
stability issues

Financial,
operational
interruption

Progress our portfolio’s
transition to renewable
energy sources, explore
technology such as
energy storage

Cybersecurity

Reputational,
operational
interruption

Dedicated Cybersecurity
team that manages and
mitigates risks

•

Diversity and
Inclusion (D&I)

Reputational,
tenants,
people

Improve D&I to create
an engaged, productive
workforce and diverse
talent pipeline

•

Consumer behaviors
related to brick and
mortar retail

Financial,
reputational,
tenants, people

Deliver a multi-channel
shopping experience,
fully leveraging physical
space

•

Policy changes

Compliance,
reputational,
financial

Monitor local/national
legislation, potential to
improve efficiency of
our assets

•

Transition

Short

Time Frame
Medium

Long

•

•

Climate Risk
We recognize climate change as a prevalent risk across our portfolio. We are committed to understanding
and mitigating this risk, as well as evaluating opportunities for our assets.
We continue to work on alignment to the Task Force on Climate-related Financial Disclosures (TCFD), utilizing
the reporting framework to increase our awareness of climate-related risks across our assets. We are
progressing the integration of climate-related risk assessments into relevant business processes. During
2020, we completed a physical climate risk assessment across a subset of our portfolio and look to expand
this in 2021.

PAG E 4 0

Appendices

Photo: Art mural at First Colony Mall | Sugar Land, TX
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Engagement

Energy Consumption

Stakeholder engagement is an important factor as we prioritize our ESG initiatives. We undertook a
materiality assessment to understand the issues most relevant to stakeholders, including responses from
nearly 1,000 individuals (joint venture partners, vendors, tenants, employees, and executive leadership).
This feedback creates meaningful and valuable steps forward as an organization.

Brookfeld Properties’ retail group reports sustainability information in line with the GRI Standards 2016. All data covers
the 2014 calendar year (January 1st to December 31st 2014) through 2020 (January 1st to December 31st 2020). The
reporting boundary has been defned as any asset where we hold operational control for the provision of utilities and
waste management.

An outline of the results is presented in the graph below:

Absolute data covers any assets owned (and under our operational control) at any point within the reporting period
(2014-2020).
Absolute Energy Consumption (kWh)

IMPORT ANC E T O ST AKEH OLD ERS

H I G H I M P OR T A N C E

Materiality Results
2014

2015

2016

2017

2018

2019

2020 1

Common Area
(grid)

508,361,425

465,654,729

354,178,323

323,312,929

315,304,684

298,881,079

282,286,318

Tenant Use
(grid)

737,536,877

713,215,756

719,412,640

674,886,698

646,386,299

612,709,513

477,906,878

Natural Gas2

164,844,365

155,481,125

141,783,585

152,221,396

165,490,694

168,874,053

136,669,166

Solar

7,379,179

7,766,816

27,859,932

37,931,139

57,584,351

73,657,156

67,692,180

Total

1,418,121,846

1,342,118,426

1,243,234,479

1,188,352,162

1,184,766,027

1,154,121,801

964,554,541

HIGH IMPACT

Like for like includes any properties which were owned for the full reporting period (2014 – 2020). The table below shows
like for like electricity consumption, covering 137 properties.
Like for Like Energy Consumption (kWh)

IMP AC T T O BUSINESS

ENERGY EFFICIENCY

CLIMATE CHANGE MITIGATION

INDOOR ENVIRONMENTAL CONDITIONS

WELL-BEING OPPORTUNITIES

WATER SAVING INITIATIVES

COMMUNITY IMPACT

WATER INITIATIVES

DIVERSITY

AIR QUALITY

CORPORATE GOVERNANCE

Our analysis highlighted energy efciency, air quality, corporate governance, and diversity as most material
to our stakeholders, in addition to having a high impact to our business.
Considering this feedback, we made signifcant enhancements to our air quality protocol in 2020, replacing
all property Heating Ventilation and Air Conditioning (HVAC) flters to MERV-13 flters, and adding more
rigorous air quality protocols.
Another focus area of improvement was our enhanced Diversity and Inclusion initiatives, through the creation
of the D&I Employee Advisory Group and the introduction of Employee Resource Groups.

2014

2015

2016

2017

2018

2019

2020

Common Area (grid)

437,725,328

400,690,125

328,300,267

300,539,475

289,355,406

274,054,735

245,830,666

Tenant Use (grid)

686,741,362

673,187,416

684,831,292

654,505,015

625,679,166

595,032,184

457,637,456

Natural Gas

164,670,289

155,391,423

141,397,982

151,549,898

163,204,648

164,693,501

129,638,247

Solar

5,730,717

5,974,386

26,034,641

36,304,689

56,042,872

72,373,746

67,692,180

Total

1,294,867,696

1,235,243,350

1,180,564,181

1,142,899,077

1,134,282,093

1,106,154,167

900,798,549

Total - Like for
Like Change,
2020 vs 2014 (%)

The feedback from our stakeholders will continue to be used as guidance for future ESG initiatives and our
program planning strategy.
1
2

Note: 2020 utility performance was afected by COVID-19, with the majority of properties closed for part of 2020.
Natural gas has been converted from therms to kWh using a factor of 29.3.

-30%
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Greenhouse Gas (GHG) Emissions

Water Consumption

For this report, Scope 1 (direct) emissions and Scope 2 (indirect) emissions are from sources within our operational
control, while Scope 3 covers emissions from sources we do not directly control.3

The table below shows the absolute and like for like water usage from 2014 to 2020 (calendar years). Like for like covers
water consumption at 133 retail assets. Data does not capture any recycled water utilized at our assets.

The table below shows absolute GHG emissions from 2014 to 2020 (calendar years) for all properties owned at any point
within the reporting period.
Water Consumption (kGal)
Absolute GHG Emissions by Type (Metric Tons CO 2 equivalent)
GHG Type
Scope 1

2014

2015

2016

2017

2018

2019

2020

33,715

32,159

29,442

31,331

32,297

34,307

27,324

4

Scope 2

216,870

199,391

179,901

164,095

160,799

152,797

125,449

Scope 3

311,498

308,510

311,189

298,812

294,258

275,892

203,332

Total Emissions

562,083

540,060

520,532

494,238

487,353

462,996

356,103

2014

2015

2016

2017

2018

2019

2020 5

Absolute Water
Usage

2,649,584

2,611,565

2,624,615

2,545,051

2,637,026

2,571,169

1,821,097

Like for Like Usage

2,572,480

2,502,014

2,496,191

2,382,219

2,293,394

2,292,993

1,625,355

Like for Like Change,
2020 vs 2014 (%)

-37%

Waste
The table below shows the tonnage of waste generated by disposal type from 2014 to 2020 (calendar years). Absolute
waste tonnage covers all managed properties, where we have operational control for waste management.

The table below shows like for like GHG emissions, covering 137 properties.
Like for Like GHG Emissions by Type (Metric Tons CO 2 equivalent)

Scope 1

Scope 2

2014

2015

2016

2017

2018

2019

2020

33,545

31,940

29,295

31,082

31,875

33,894

26,562

214,213

194,145

171,254

153,624

147,472

139,321

2014

2015

2016

2017

2018

2019

2020

Landfll

98,113

96,473

106,460

104,258

104,094

116,847

70,304

Recycling

33,697

35,558

38,594

38,662

39,391

50,835

36,781

Converted to Energy

12,780

16,460

17,180

16,302

18,588

21,403

13,098

1,974

2,123

2,306

2,838

2,993

3,012

2,100

146,564

150,614

164,540

162,060

165,065

192,097

122,283

33%

36%

35%

36%

37%

39%

43%

111,169

Scope 3

310,501

306,354

307,981

294,566

288,158

270,005

196,247

Total Emissions

558,260

532,438

508,531

479,272

467,505

443,220

333,976

Like for Like Change,
2020 vs 2014 (%)

Waste Generated (Tons)

-40%

Organics Recycling

Total
Diversion from
Landfll

3
Scope 1 emissions include all fuels burned on site for energy use/transportation.
Scope 2 emissions covers grid purchased electricity use within our operational control.
Scope 3 emissions include grid purchased electricity outside of our operational control (tenant-purchased).
4
Note: 2020 utility performance was afected by COVID-19, with the majority of properties closed for part of 2020.

5

Note: 2020 utility performance was afected by COVID-19, with the majority of properties closed for part of 2020.
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GRI Disclosure Index

GRI 102: General Disclosures
Disclosure

Location

This report is prepared using guidance from the 2016 Global Reporting Initiative (GRI) Standards core framework,
incorporating data from the 2020 calendar year. All standards are selected based on their relevant materiality to
Brookfeld Properties’ retail group, alongside the discussion of their impacts and opportunities throughout this report.

102-40 List of stakeholder groups

Page 42

102-41 Collective bargaining agreements

>1% of our total employees are covered by
collective bargaining agreements.

GRI 102: General Disclosures

102-42 Identifying and selecting stakeholders

Page 42

102-43 Approach to stakeholder engagement

Page 42

102-44 Key topics and concerns raised

Page 42

102-45 Entities included in the consolidated fnancial statements

Page 4

102-46 Defning report content and topic boundaries

Page 43

102-47 List of material topics

Page 42

102-48 Restatements of information

Since our last ESG report there have been
no restatements.

102-49 Changes in reporting

Page 43

102-50 Reporting period

Page 43

102-51 Date of most recent report

Cover page

102-52 Reporting cycle

Page 43

102-53 Contact point for questions regarding the report

Page 50

102-54 Claims of reporting in accordance with the GRI Standards

Page 46

102-55 GRI content index

Pages 46 to 48

102-56 External assurance

All data is externally checked by our software
service provider, Measurabl.

Disclosure

Location

102-1 Name of the Organization

Page 4

102-2 Activities, brands, products and/or services

Page 4

102-3 Location of headquarters

Page 50

102-4 Location of operations

Page 4

102-5 Ownership and legal form

Page 4

102-6 Markets served

Page 4

102-7 Scale of reporting organization

Brookfeld Property REIT Inc 10-K:
https://bpy.brookfeld.com/bpyu/reports-and-flings/
regulatory-flings

102-8 Information on employees
and other workers

As of December 31st, 2020:
 99.71% of employees are full-time (with 48% of
full-time workers identifying as female).
 0.29% of employees are part time (with 60% of
part-time workers identifying as female).

102-9 Supply chain

Brookfeld Properties has a large and diverse supply chain.
This supply chain is present in the development, leasing, and
asset management of our properties.

102-10 Signifcant changes to the
organization and its supply chain

Page 4

102-11 Precautionary Principle or approach

We do not specifcally refer to the precautionary approach
but apply these principles across all our policies and
sustainability commitments.

102-12 External initiatives

Sustainability based initiatives include GRI, GRESB,
and NAREIT.

102-13 Membership of associations

Our 2020 associations include: NAREIT Real Estate
Sustainability Council, Global Reporting Initiative (GRI),
GRESB, Institute of Real Estate Management (IREM),
International Well Building Institute (IWBI), and the Principles
for Responsible Investment (PRI).

102-14 Statement from senior decision-maker

Page 3

Disclosure

Location

102-15 Key impacts, risks and opportunities

Page 38

302-1 Energy consumption within the organization

Page 43

102-16 Values, principles, standards and
norms of behavior

Page 29

302-2 Energy consumption outside of the organization

Page 43

102-18 Governance structure

Page 37

302-4 Reduction of energy consumption

Page 43

GRI 302: Energy
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GRI 303: Water and Effluents
Disclosure

Location

303-5 Water consumption

Page 45

GRI 305: Emissions
Disclosure

Location

305-1 Direct (Scope 1) GHG emissions

Page 44

305-2 Energy indirect (Scope 2) GHG emissions

Page 44

305-3 Other indirect (Scope 3) GHG emissions

Page 44

305-5 Reduction GHG emissions

Page 44

GRI 306: Effluents and Waste
Disclosure

Location

306-2 Waste by type and disposal method

Page 45

GRI 307: Environmental Compliance
Disclosure

Location

307-1 Non-compliance with environmental laws
and regulations.

No signifcant fnes or nonmonetary sanctions
regarding environmental compliance in 2020.

GRI 404 Training and Education
Disclosure

Location

404-2 Programs for upgrading employee skills and
transition assistance programs

Page 29

404-3 Percentage of employees receiving regular
performance and career development reviews

Page 29

GRI 413: Local Communities
Disclosure

Location

413-1 Operations with local community engagement,
impact assessments, and development programs

Pages 24 to 27

This report contains information in summary form and is
intended for general audiences only. It is not intended
to be a substitute for detailed research or the exercise
of professional judgment.
We invite you to submit your comments and suggestions
regarding this report. Please contact us at:
Keith Aniol
Vice President, National Operations
keith.aniol@bpretail.com

Rhianne Menzies
Manager, Sustainability
rhianne.menzies@bpretail.com

Learn more about Brookfeld Properties' sustainability
eforts at www.brookfeldproperties.com/sustainability

Brookfeld Properties
350 N. Orleans
Suite 300
Chicago, IL 60654

LinkedIn
Brookfeld Properties
Instagram
@brookfeldpropertiesretail

